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New Passenger Car Sales 
In March Put at 75,000; 
Trucks Seen About 10, 000 


Estimate by R. L. Polk & Cian Is Based on CANADIAN CAR 


Figures From 37 States Showing Total 
Of 62,147 Registrations 


Detroit, Mich., April 24.—New passenger car sales in 
March approximated 75,000 units and now truck sales close 
to 10,000 units, according to the weekly report of motor car 
sales issued today by R. L. Polk & Co. The new passenger 
car sales estimate compares with sales of 92,192 in March 
1932, and with 69,464 in February. Truck sales in February 
were 9,707 units, in March, 1932, 16, 874 units. 

The Polk estimate of March sales ¢ Sen 


of new passenger cars was computed 
from reports from _ thirty-seven 
states showing registrations of 62,147 
units. This was 14.54 per cent. 
above the 54,259 units registered in 
those states in February, but 17.54 
per cent. below the 75,372 units reg- 
istered there in March, 1932. 

The estimate of the month’s truck 
sales was based upon reports from 
thirty-six states, showing total reg- 
istrations of 7,539 units The total 
was 5 per cent. greater than the 
7,180 units registered in those states 
in February, but 42.15 per cent. be- 
low the 13,033 units registered in the 
same states in March, last year. 


NEW VOLUNTARY CHAIN 
OF ACCESSORY STORES 
IS FORMED BY I. C. S. 


New York, April 24.—The organ- 
ization of the Independent Certified 
Stores Service Corporation, formed 
te act as organizers of voluntary 
chains for automotive wholesalers, 
with headquarters at 1819 Broadway, 
New York city, is announced, 

The Independent Certified Stores 
is an outgrowth of the condition 
which has arisen in the automotive 
accessory field, wherein the indi- 
vidual independent retailer - has 
found it increasingly difficult to 
meet competition from chains, mail 
order houses, etc., because he has 
not been able to secure the advan- 
tages of mass buying, mass adver- 
tising and _ scientifically grouped 
merchandising. 

The Independent Certified Stores 
headquarters, in association with 
selected auto accessory wholesalers, 
will perform the functions of mer- 
chandising, research, buying, adver- 
tising, store layout, window display 
and sales training for its independ- 
dent retail members, 

Organizing personnel includes A. 
Lusher, general manager, who has 
been identified with the automobile 


( Continued on Page 4) 


WAYNE COUNTY SALES 


SHOW CONTINUED GAINS 


Detroit, April 24.—Once again 
motor vehicle sales in Wayne county 
have shown a acfinite and encourag- 
ing gain. For the week ended Fri- 
day, April 21, Wayne county sales 
totaled 703 cars and 29 trucks, 
againsi 649 cars and 29 trucks in the 
preceding week. 

Automobile dealers and indeed the 
industry in general are looking for- 
ward to further heartening gains 
through the paying out of some 
$310,000,000 to depositors in the two 
banking groups that are being han- 
dled by Federal conservators. This 


amount of money poured into the 
Detroit area, should prove the great- 
est stimulant for retail sales that 
Wayne county has had in years. 


GRAHAM REPORTS ~ 
RETAIL SALES UP 


Detroit, Mich., April 24.—Retail 
deliveries of Graham sixes and 
eights for the 


week ended April 
8 were the largest 
for the year, rock- 
eting to a 60 per 
cent. increase over 
the previcus week, 
R. C. Graham, 
vice - president, 
announced Satur- 
day. 

Because of the 
business upswing 
and _ indications 





R, C, Graham 


| 


that it will continue, the production 


schedule has been increased consid- 
erably for the remainder of April, 
Mr. Graham said. 

Chicago and New York districts 
showed the largest gains, it was re- 
ported, with reports almost as good 
coming from the Philadelphia and 
Pittsburgh districts and the state of 
California. 

This is the fourth consecutive 
week to show a pronounced upswing 
in retail deliveries, the announce- 
ment stated. 

“Field reports are bearing out our 
earlier conviction that the national 
banking holidays would tend to 
postpone rather than ruin the peak 
automobile buying season, which 
ordinarily begins during the latter 
vart of March,” Mr. Graham said. 

“This undoubtedly is the begin- 
ning of the peak season,” he con- 
tinued, “which I believe will be a 
satisfactory one for Graham-Paige 
distributors and dealers.” 


AUTOMOTIVE STEEL BUYING — 
KEYSTONE OF STEEL TRADE 


New York, April 24. asia from all the steel-making 
centers indicate that the automotive industry has been the 
principal source of orders during the past week to enable 


the steel industry to register another gain in output. 
week . Ey 


The steel industry last 


reached approximately 23 per cent. | 


of capacity in its output. This is far 
better than anything it has shown 
in recent months. Pittsburgh steel 
makers state that automotive orders 
for sheets, with some help from 
other businesses, have lifted produc- 
tion to about 25 per cent. of capac- 
ity in this division. 

The bulk of the movement of 
Sheet steel from the Chicago mills 
last week went to automobile man- 
ufacturers. Cleveland steel plants 
report a large volume of releases on 
automotive orders, with an unusual 
percentage in rush orders. 

Foundry operations have spurted 
tremendously in the Detroit district. 
It is stated that the Chevrolet. foun- 
dry at Saginaw, which produces 


April Sales Trend Continues 
Upward; Production Stepped Up 


FINANCING GAINS 


5.3% DURING MARCH 


Montreal, April 24.—There was an 
increase of 5.3 per cent, in the num- 
ber of motorcars financed in Canada 
in March, as compared with March, 
1932, and a decrease of 12.9 per cent. 
in thé amount of money involved. 

The total number of cars financed 
was 5,214 in March, 3,271 in Febru- 
ary,and 4,950 in March,1932, and the 
amount of financing was $1,764,424 
in March, $1,174,313 in February and 
$2,024,636 in March, 1932. 








New cars financed were 1,651 in 
March, 949 in February, and 1,631 
in March, 1932, while used cars fi- 
nanced were 3,563 in March, 2,322 in 
February, and 3,319 in March, 1932. 

Financing of new cars amounted | 
to $914,609 in March, $534,739 in 
February, and $1,060,440 in March, 
1932. Financing of used cars 
amounted to $849,815 in March, 
$639,574 in February, and $964,196 
in March, 1932. 


YOUNGSTOWN STEEL 
OPERATIONS GAIN 


Youngstown, O., April 24.—Steel 
plant operations in this area ad- 
vanced this week to 24 per cent. of 
capacity, up two points from a week 
ago to the highest level in more 
than eleven months. Automobile 
steel buying is the major factor in 
the upturn although tin plate 
users and miscellaneous steel pur- 
chasers continue to show greater 
activity in the steel market. 

Twenty-seven of  eighty-three 
open hearths in the valley are mak- 
ing steel against twenty-six last 
week according to valley trade au- 
thorities which report a five-point 
gain in operations of Youngstown 
Sheet and Tube Company. Sheet 
and tube operations are estimated 
at 20 per cent. of capacity, against 
15 per cent. last week and 12 per 
cent. two weeks ago. 

Republic Steel Corporation is op- 
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cylinder blocks for this company, is 
pouring 1,100 tons of castings a day. 
Chevrolet, Ford and Chrysler have 
all released large orders for steel 
and the plants and mills in this dis- 
trict are running pretty close to 
capacity. All the steel men here be- 
lieve that .the next few weeks will 
be very much better than had been 
hoped. The Chrysler divisions are 
keeping several foundries in south- 
ern Michigan busy on their releases. 
It is estimated that steel ship- 
ments into Detroit by water will be 
larger this year than ever before. 
Shipments by lake transport are 
already coming in from Cleveland 
and Chicago is expected to begin 
shipping by water about May 1. 


sess 


| Used Car Stocks Ranested ashi: Several Com- 


panies Announced Appointments of New 
Dealers and Distributors 


By CHRIS SINSABAUGH 

Detroit, April 24.—The way the sales curve is climbing 
in the last half of April leads factory executives to believe 
that the revival of the automobile business is the real McCoy, 
that recent gains are not temporary, that the market will 
hold. Coupled with Secretary of the Treasury Woodin’'s 
declaration that the depression is over, this has spurred 

manufacturers, dealers and salesmen to greater activity. 
® As this is written, production at 
| several factories is being increased 
over the projection of the first of 
the month and it would seem as if 


DODGE DEALERS 
Gaeeeaaee (£2 2 eee so 
Ce te ees So 


modest if the last week of the month 
comes up to expectations. 

Chevrolet is reported to be step- 
ping along at a fast pace. A rough 
guess is that its various plants will 
produce somewhere around 60,000 
units this month in comparison with 
38,000 in March. 

Plymouth coming out with two 
new models in one week has caused 
a lot of coal to be shoveled under 
the boilers at that plant. Rumor 
has it the factory is running at the 
rate of 1,400 units a day and that it 
is possible that the pace will be 
jumped to 2,000 before long. 

Ford, I am told, is showing unusual 
activity and it would not be sur- 
prising if its production jumps from 
around 30,000 in March to twice that 
in April. And then, too, there comes 
rumors of “something doing” with 
the little six-cylinder that was to 
have come out a while back, but 
which was pigeonholed later on. 

But all this activity is not con- 
fined to the big three. Pontiac, 
which this year seems to be knock- 
ing at the gate for recognition as a 
big producer, has had to change its 
projection a couple of times this 
month. A week ago R. K. White, 
sales manager, said 7,000 this 
month; now he says 8,000, and some 
think it will be even better. The 
plant is running five days a week. 
Dealers’ stocks have gone down this 


Detroit, April 24.—Dodge dealers’ 
retail deliveries again took a step 
upward, according to the latest 
weekly business statement issuing 
from the office of A. vanDerZee, 
general sales manager of Dodge 
Brothers Corporation and detailing 
business activities during the week 
ended April 15. 

During that period actual deliver- 
ies of Dodge and Plymouth pas- 
senger cars topped the previous 
week’s business by 13.9 per cent. 
Sales of Dodge commercial cars and 
trucks during the same week went 
to a volume 14 per cent. higher than 
that registered for the preceding 
week. 

The steadiness with which the 
Dodge dealer organization is gain- 
ing headway is also shown by the 
statement that overall deliveries— 
that is, deliveries of passenger cars 
and trucks—this year to date are 27 
per cent higher than for the corre- 
sponding period of 1932. 

Incidentally, the week ended 
April 15 is the twenty-first out of 
twenty-two weeks of the present 
selling season during which Dodge 
dealers record a progressive rise in 
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LOUISVILLE DEALERS 
ELECT NEW OFFICERS, 


Louisville, Ky., April 24.—Officers 
and directors were reelected at the 
annual meeting of the Louisville 
Automobile Dealers Association, 
Thursday night, April 20, held at the 
Brown Hotel. Officers are Prince 
Wells, Nash distributor, president; 
Clifford Bowman, Hite D. Bowman 
Company, Pierce-Arrow distributors, 
first vice-president, and Turner A. 
Summers, Summers Herrmann Com- 
pany, Ford dealers, second vice- 
president. J. Garland Lea, secretary- 
treasurer for the past several years, 
was re-appointed by the board of 
directors. 

Secretary Lea returned a four- 
teen-page report on activities of the 
body during the 1932 season, includ- 
ing the show in February of that 
year, and commenting on reasons 
why the association cut out on the 
1933 show. 

The financial report was satisfac- 
tory, in spite of the fact that income 
from car slorage in the association 
warehouse for 1932 was far below 
that of former years. The member- 
ship was about even with what it 
has been. 

Members were 
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COMMODITY HAULING 
BY MOTOR TRUCKS 
SHOW GAIN IN 1932 


Washington, April 24.—More haul- 
ing of commodities by motor truck 
and less by railroads and boat lines 
was revealed in figures just made 
public by the Bureau of Agricultural 
Economics of the Unites States De- 
partment of Agriculture. 

The bureau reports that motor 
trucked receipts of nineteen com- 
modities at Philadelphia last year 
totaled 18,531 cars, compared witn 
15,077 cars in 1931; at Boston, 5,236 
cars last year, against 4,355 cars in 
1931; Los Angeles, 27,874 cars last 
year, against 25,879 cars in 1931, and 
at three markets in New York— 
Washington Street, Wallabout and 
Gansevoort markets—26,433 cars last 
vear, against 19.411 cars in 1931. 

Railroads and boat lines hauled 
517,656 carloads of nineteen kinds oi 
fresh fruits and vegetables to sixty- 
six leading consuming markets in 
1932, as compared with 613,138 car- 
loads in 1931, and 626,596 carloads 


in 1930. 


rather optimistic 
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Financial Survey Shows 


Motor Companies Strong 


summary of 
is being 
York 


The following 
automotive companies 
in the New 


published 
Daily Investment News today. 


By Conrad Alexander 

Nash Motors Company and 
the Auburn Automobile Com- 
pany have achieved outstand- 
ing success among the inde- 
pendent passenger automobile 
manufacturers in maintaining 
strong cash and inventory po- 


sitions during the depression. 

Nash at the close of its last fiscal 
year had 94 per cent. of its current 
assets in cash and marketable se- 
curities, only 3 per cent. in inven- 
tories and a ratio of current assets 
to liabilities og 299 to 1. 

Auburn at the close of its last 
fiscal annua] period had a ratio of 
current assets to liabilfties of 32 to 
1, This company in the three years 
from November 30, 1929, to Novem- 
ber, 30, 1932, increased its cash and 
marketable securities by 142 per 
cent., cut its inventories by 54 per 
cent. and reduced its current liabili- 
ties by 90 per cent. 

G. M. AND CHRYSLER LEAD 

As pointed out in previous articles, 
the two larger motor vehicle pro- 
ducers, General Motors Corporation 
and Chrysler Corporation, also have 
met with great success in maintain- 
ing strong financial positions dur- 
ing the past three years. A study 
of ten leading passenger car com- 
panies, excluding the Ford Motor 
Company, revealed that General 
Motors and Chrysler made better 
showings for the three-year period 
in most respécts than the industry 
as a whole, but their performances 
were matched, although on a smaller 
scale, by Nash and Auburn. 

Each of the ten companies has 
suffered a decrease in current as- 
sets during the depression, but in 
nearly all cases reduction in current 
liabilities have been larger on a per- 
centage basis. Studebaker Corpo- 
ration is the only one among the ten 
to show an increase in current lia- 
bilities over the three years. Partly 
offsetting this Studebaker situation, 
however, was the fact that its cur- 
rent assets dropped only 7 per cent. 
from the 1929 to the 1932 year end, 
by far the smallest drop reported by 
any company. 

The ten companies included in 
this survey are General Motors, 
Chrysler, Studebaker, Nash, Pack- 
ard Motor Car Company, Auburn, 


Hudson Motor Car Company, Reo| poo 


Motor Car Company, Hupp Motor 
Car Corporation and the Graham- 
Paige Motors Corporation. 
GAINS IN LIQUIDITY 

Of these ten, General Motors, 
Studebaker and Auburn had more 
cash at the close of their 1932 fiscal 
years than three years previously, 
Studebaker registering a 788 per 
cent. increase. Four concerns, 
Chrysler, Studebaker, Nash and Au- 
burn, increased their holdings of 
marketable securities. Gains in 
combined cash and.marketables were 





recorded by General Motors, Chrys- 
ler, Studebaker and Auburn. 


The following tabulations show- 


how each of the ten companies 
fared in the three-year period from 
the end of 1929 to the 1932 year 


fend in respect to cash and market- 


able securities: 
Cash 


Cent 
1932 1929 Cha 
es BE ciceses $151,153,000 $101,086,000-- 50.0 
Chrysler 33,736,000 36,978,000+ 8.5 
Studebaker... 9,644, 5,113,000-|- 78.8 
BGR cn cccce 4,349,000 17,214,000— 74.8 
Packard 3,340,000 4,450,000— 25.0 
Auburn , 1,843,000 1,487,000+- 24.0 
Hudson 2,110,000 4,760,000— 55.7 
REO ..sccoce 4,700,000 5,883,000— 20.0 
BURP vcccces 2,578,000 3,962,000— 35.0 
Graham .... 707, 2,985,000— 76.0 


Totals... ..$214,160,000 $183,918,000-+ 16.5 
Marketable Securities 





1932 


2 er $21,628,000 $26,266,000— 17.5 
Chrysier .... 8,867,000 1,730,000 +-412.6 

Studebaker... TEED nce ete eee 
Nash ....... 27,786,000  24,797,000+ 12.0 
Packard .... 10,047,000 13,460,000— 25.0 
Auburn 3,200,000 595,000 + 438.0 
Hudson 2,089,000 12,385,000— 83.0 
REO ..cscccee 1,212,000 3,680,000— 67.0 
Hupp ...sees 2,326,000 6,194,000— 62.0 

Graham .612  eeeees 3,195,000 ... 
Totals..... $77,820,000 $92,302,000— 16.6 

Total Cash and Marketables 

Per 

Cent. 
1932 1929 Change 
G. M_ .......$172,781,000 $127,352,000-+- 35.0 
Chrysier .... 42,602,000 708,000-+ 10.0 
Studebaker... 10,309,000 5,113,000 + 102.0 
Wash ..cccsce 135,000 ,011,000— 23.5 
Packard 13,387,000 17,910,000— 25.5 
Auburn 5,043,000 2,082,000 + 142.0 
Hudson ....+ 4,199,000 17,145,000— 75.5 
ROO wcccccce 5,912,000 9,563,000— 386.0 
Hupp ..scees 000 10,156,000— 51.0 
Graham 707,000 6,180,000— 88.6 


Totals..... $291,980,000 $276,220,000++ 5.5 


Graham and Hudson experienced 
the biggest shrinkage of current 
assets in the three-year period, with 
decreases of 77 and 175 per cent., 
respectively. Graham cut its cur- 
rent liabilities in the same time by 
59 per cent., while Hudson effected 
a reduction in this item of 73 per 
cent. 

The following tables shows the 
record of the ten companies during 
the depression in respect to current 
assets and current liabilities: 


Current Assets Per cent 
1932 1929 change 
G. M. ......$283,259,000 $368,961,000— 23 
Chrysler .... £682,000 90,313,000— 27 
Studebaker . 33,234,000 .7173,000-— 7 
WAS ..cccce 34,145,000 53,141,000— 36 
Packard 450,000 38,080,000— 4 
Auburn 10,888,000 13,327,000— 1 
Hudson . , 666, 34,474,000— 75 
TOD wccccccee 9,984,000 ,638,000— 
TD § scocce 7,283,000 19,682,000— 63 
Graham .... 3,325,000 14,554,000— 77 
Totals. ....$476,926,000 $691,193,000— 31 
Current Liabilities Per cent. 
1932 929 change 
Oe. casas $ 57,822,000 $117,673,000— 51 
Chrysler ... 16,395,000 18,928,000-— 14 
Studebaker . 11,453,000 9,988,000-++- 14 
Nash ....... 1,145,000 8,878,000-— 87 
Packerd ... 2,326,000 13,204,000— 82 
Au cece 330,000 3,296,000—- 90 
Hudson 2,200,000 8,271,000-— 73 
evcccece 849,000 2,717,000— 69 
siaeua 1,181,000 2,541,6000—— 53 
Graham 1,408,000 3,456,000— 59 


Totals.....$ 95,109,000 $188,952,000— 50 


SLASH IN INVENTORIES 

The success of the industry is ad- 
justing its inventories to new con- 
ditions is clearly illustrated by the 
following compilation. In only two 
cases among the ten have the re- 
ductions in inventories since 1929 
been less than 50 per cent. Stude- 
baker’s cut was only 33 per cent., 
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DIAMOND T SALES 
41% AHEAD OF FIRST 
QUARTER LAST YEAR 


Chicago, April 24.—The Diamond 
T Motor Car Company reports that 
sales for the first quarter of this 
year are 41 per cent, ahead of the 
first quarter of last year. The com- 
pany states that while it has re- 
ceived several large fleet orders 
from the Texas Company, Cudahy 
Packing Company, Atlas Brewing 
Company, Liquid Carbonic Com- 
pany, and others, the most encour- 
aging feature of this increase has 
been it is general throughout the 
country. Diamond T dealers every- 
where have enjeyed a nice increase 
in sales. 

Of equal interest is the fact that 
export business shows the same 
ratio of increase as domestic sales, 
and since January 1 shipments have 
been inactive for months. Some of 
the larger recent Toreign shipments 
have been sixteen trucks for Shang- 
hai, China, and twenty trucks for 
Tokyo, Japan. The Japanese ship- 
ment is the first unit of an order 
for 100 trucks which will be used 
as buses on the streets of Tokyo, but 
following the factory’s established 
policy of not entering orders which 
have not yet been specified for im- 
mediate shipment, the remaining 
eighty trucks on this order are not 
included in the percentage figures 
Shown above. 

Diamond T officials are very en- 
thusiastic over the outlook for busi- 
ness and report further that theirs 
is the only truck company they 
know of reporting an increase in 
sales for the first quarter of this 
year compared to the same period 
of last year. 


ORR MADE REGIONAL 
MANAGER FOR PLYMOUTH 
ON THE PACIFIC COAST 


Detroit, April 24—Harry Moock, 
general sales manager of Plymouth, 
today announced the appointment 




















‘| of G. V. Orr, formerly vice-president 


of Willys-Overland, as _ regional 
manager for Plymouth in the Pa- 
cific Coast territory. Mr. Orr will 
make his headquarters at the Chrys- 
ler plant in Los Angeles. 


LOUISVILLE REDUCES 
CAR LICENSE RATES 


Louisville, Ky., April 24.—Follow- 
ing a long fight of the Louisville 
Automobile Club, which had the 
backing of the Louisville Automobile 
Dealers Association and also the oil 
and other interests, the Louisville 
Board of Aldermen on the night of 
April 18 reduced the license tax rate 
on automobiles. 

Heretofore the dividing line was 
27 horsepower and al cars of under 
that power paid $5 a year and all 
over paid $10. This has been 
stepped up to 31 horsepower, in- 
clusive, with all cars of under 31 
horsepower, paying $3.50 per year 
and those over 31 horsepower, $7 
per year. Motorcycles will be $3. 
While this reduction is not as much 
as had been hoped for, it will be an 
aid. The automobile interests have 
fought for total elimination of the 
local license fee. 





oh 


ESKUCHE AND DE VRIES 
TO MANUFACTURE VALCUM 


New York, April 24——Oscar A. 
Eskuche, for many years associated 
with the Nash Motors Company and 
Warren-Nash Motor Corporation of 
New York, recently resigned from 
his position as general service man- 
ager. Mr. Eskuche is joining Prof. 
|S. De Vries, formerly of Columbia 
University, in manufacturing and 
distributing Valcum products. 

The present production and sales 
are being devoted to Valcum Liquid 
Cleaning Polish and Valcum Liquid 
Wax Polish. These materials are 
claimed to clean and produce a hard, 
brilliant, non-slipping surface on 
| linoleum, oil cloth, windows, mirrors, 
| Slassware, silverware, brass, copper, 
nickel, chromium, furniture, hard- 
woods, all types of floors, leather, 
all painted surfaces, tires, painted, 
jlacquered or enamel automobile 
parts and bodies. 





Color Changes 
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Advertising Aids 
New Blood 


Harry Dole 


* * 


Chris Sinsabaugh 


Detroit Editor 





A DECADE back all of us were chuckling over the story 
then going the rounds that Henry Ford’s policy was 


to give the customers any color they wanted so long as it 
was black. 


a 


Times as to color have changed with the sage of Dear- 
born, if I am to believe what I hear from New York. I’m 
told by a friend of mine there that the good wife went shop- 
ping for a cabriolet and settled on a Ford job listing around 
$700. She wanted a blue paint job and she wanted it 
instanter. The dealer said four days to a week was the best 
he could do on delivery. 

Then hubby went to bat. He knew one of the managers 
at the Ford plant at Edgewater, and that manager, upon 
being appealed to, said that if the dealer would place the 
order the plant would build that particular job that after- 
noon and deliver it the next morning just like a birthday 
cake. And he did and the missus was delighted, and hubby, 
too, was pleased to find that the big Ford company would 
go out of its way in this manner to please a single customer. 

* * ” 

Bill James, assistant sales manager in charge of adver- 
tising of Hudson-Essex, was last week’s guest artist of the 
Advertising Federation of America and the Detroit Aircraft 
Club in the radio hook-up on advertising, and he took advan- 
tage of the opportunity to get some rattling good epigrams 
off his chest. 

“Today’s advertising is the combined voice of American 
business, certifying its convictions that the country is sound 
and that business and buying power will continue to grow 
bigger and better as they have grown continuously for 150 
years,” was one of them. 

And then: “Advertising is a brass tacks cheer song 
which reaches every man and woman. Right now it is 
stimulating trade back to normal levels and helping to re- 
build the confidence of the American people.” 

* +. ~ 

THE ADCRAFTERS are so mixed up with the auto- 
mobile business that they are regarded as part of the 
: so that it’s the column’s duty to record the results 


Sn 


of the recent election. New blood has been injected into 
the directorial veins, and in the seats of the mighty we now 
find Joe Hartigan, head of media for Campbell-Ewald; Tom 
Wade, head of the Detroit office of the Curtis Publishing 
Company; Leo Fitzpatrick, the magnetic manager of WJR 
radio station; C. W. Hungerford, and Gordon K. McArthur. 
Holding over are John B. Gaughen, our own George M. 
Slocum, Walter Boynton, Verne Tucker and Herbert Ponting. 
* * *” 

“AS YOU KNOW, I am not a seeker of publicity, but 
my appointment as Western manager of Time has caused a 
lot of my friends in the automobile business to get the idea 
This is definitely not the case, as 


I am moving to Chicago. : 
So writes Harry Dole. 


I still continue to work in Detroit.” 
* ~ + 

HAVING SET MYSELF up as an authority on (fuel) 
consumption in the Pontiac one-quart gasoline test, it is but 
natural that Roy Kerby, president of Dominion Motors of 
Toronto, should shoot along the results of an economy run 
held under the auspices of the Canadian Automobile Associa- 
tion. Warren B. Hastings, the Chris Sinsabaugh of Canada, 
officiated. Of course, the Frontenac was the performer. 
That car is the Canadian-built Continental four-cylinder, and 
the run was from Toronto to Hamilton and return, 96.3 miles, 
The gasoline consumption averaged 28.142 miles per gallon. 
Having been caught in a trap a couple of times before by not 
realizing that the imperial gallon is a fifth more than our 
gallon, I hasten to add that the fluid was measured by impe- 


rial gallonage. : i P 


B. M. IKERT, one of those who wore Motor Age’s edi- 
torial toga after your conductor migrated and who recently 
retired as editor of Motor Maintenance, has lit on his feet. 
He’s now technical editor for Joseph Weidenhoff, Inc., of 
Chicago, manufacturer of shop equipment for battery and 
‘electrical service, which is “Ike’s” middle name, 



































AUTOMOTIVE DAILY NEWS, TUESDAY, APRIL 25, 1933 





3 





Retail Salesmen 





This department is devoted to thg interests of the retail sales divi- 
sion of the industry. Salesmen, this is your department. Automotive 
Daily News wants you to get something from this departmenit that will 
help you in your work on the firing line. It wants you to pass on 
your own experiences, success, failures to help your brother salesmen. 
Send in your story in the form of a letter, or even a postal card, and 


let us get it ready for publication. Your achievement or your mistake 
may help another salesman to make sales or avoid errors that cost 
you commissions. 

Dealers read this page. 
these problems that affect the work) of your salesmen, the men on the 
firing line, the men who bring home the bacon or don’t. 


Give us the benefit of your reactions on 


WINDOW DISPLAYS THAT SELL 


The Dennison Manufacturing Company of Framing- 
ham, Mass., is publishing a book on “How to Put the Win in 
Windows.” The brochure treats of the possibilities of using 
the company’s products in trimming windows, but a number 
of basic rules of good window display ate laid down, which 
will be of interest to automobile dealers and other automotive 








merchants who have this probl 
effective. 

Here are some general hints on 
window dressing that will be valu- 
able: 

1, Window glass, woodwork, floor 
covering and fixtures should have a 
clean and polished appearance. The 
display and window space should be 
dusted frequently, as an ill-kept and 
faded display is more detrimental to 
the reputation of the retailer than 
no display at all. All unsightly ob- 
jects, such as nails, tacks, wire and 
string, should be removed from the 
woodwork. Hardwood floors, when 
used without floor coverings, should 
be kept scrupulously clean and well 
varnished. Nothing detracts quite 
so much from a display as a dull, 
marred, or dirty floor. 

2. Window furniture and fixtures, 
of course, are a necessity in order 
that variety may be developed. 
Pedestals of convenient heights are 
the first requisite and are more often 
used than any other fixture. Glass 
shelves and tables or plateaux serve 
to raise a display off the floor or 
base, and provide a means of cer- 
tering it. 

3. A window well illuminated at- 
tracts people just as it attracts 
moth. A well lighted window is a 
prominent feature on any street at 
night. Windows should be lighted 
with adequate jaraps and refiectors. 
They should be illuminated at night, 
as many people who would not see 
them during the day have time in 
the evenings to view displays. See 
thet the lights are all burning, that 
the globes are free from dust, and 
that the reflectors are polished. 

4. Plan the display around one 
dominant idea—it should have unity. 
A display should be made with one, 
two, or more related objects, rather | 








|bined with the logical merchandise. 


em of making window displays 


“than with a miscellaneous assort- 





ment. Use care in selecting the 
merchandise to be shown, see that 
it is not soiled, torn, or in any way 
damaged, for the passerby is critical. 
Give the arrangement of the mer- 
chandise just as much use as far as| 
possible. Do not crowd goods into 
the display windows. 

5. From a standpoint of attractive 
display the size of the window is a| 
secondary consideration. A small} 
window can produce as good results 
as a large one. Do not fill a large 
window with small objects, unless! 
they are grouped. 

6. The center panel of the back- 
ground should be planned first, as 
the display is usually built around it. 
The window is mainly for the pur- 
pose of limiting the view from the 
inside of the store, and for making 
the proper setting for the mer- 
chandise, 

7. There should be at least 
descriptive show card or poster to 
convey the message to the less dis- 
cerning. 
take the size of the articles into 
consideration. Tickets should not 





one | 


When using price tickets, | 








color is the best medium for attract- 
jing attention. Dashes of color in 
ja display enhance the attention- 
; creating value. It is said that 87 
per cent. of the people buy mer- 


|chandise on sight—take advantage | 


|of this psychological fact—learn to 
| use color effectively. Let color be 


| your magnet to attract the passer-by. 


DEALER 
DOINGS 


INDIANAPOLIS 


Tom Coburn, who last fall moved 
the Coburn Motor Company from 
Newcastle to Indianapolis, grabbed 
himself a place among the “quota 
busters” of the local Chevrolet zone. 
With 109 per cent. performance, the 
Coburn company was the only In- 
dianapolis dealer among nineteen in 
the zone to exceed their quota dur- 
ing the month of March. 

* * - 


Formal announcement of _ the 
opening of Weissman Motor Sales, 


Inc., was made over the week end 
by the Dodge and Plymouth combi- 
nation. The company will operate 
as direct dealers and has recently 
opened a large and handsomely re- 
finished salesroom at 2213-17 East 
Washington St. Service and parts 
facilities also are being installed. 
The company is headed by Louis 
Weissman, who has been in the au- 
tomobile selling business here since 
1908, and Emil Mantel, whose ex- 
perience spreads over a period of 
forty years in mercantile and bank- 


| ing circles, 
* 


Addition of a tire engineer to the 
; Staff of the Rose Tire Company, 


Miller distributor here, is announced 
| by Art Rose, head ef the company, 


* * 


| which operates a gencral service sta- 
| tion in connection with its business. 





be so large that they hide the mer- 
chandise they are helping to sell. 

8. Make the display timely—up to 
the minute with color or designs of ' 
popular interest. Create a holiday | 
atmosphere with shields or flags | 
for the patriotic days, holly or | 
Santa Claus for Christmas, com- |} 


Use imagination and originality. 
Timely events of local and national | 
interest offer splendid subjects for | 
displays. Be the first in your com- 
munity to install unusual displays— 
they will pay you well for the time | 
spent in planning them. 

9. Remember that next to life, | 


TURNING EVERY SHOP WORKER 
INTO A SALESMAN 


That contests can be made a valuable feature of auto- 
motive selling scarcely needs to be mentioned. Dealers have 
proved out the advantage of pitting employee against em- |T. Scruby is secretary and treasurer 
ployee in trials of skill and energy in making sales. 


It is not always realized just how ¢ 


far reaching are the possibilities in 
contests within organizations. The 


Bear Manufacturing Company, 
which makes alignment equipment, 
has just suggested to shop operators 
using its machines a contest to be 
held monthly among their employ- 
ees, which, it is stated, has brought 
in a great deal of alignment work 
to service stations using it. Here is 
the idea as it is being presented to 
shop operators: 

Every mechanic in your shop can 
be made an alignment salesman and 
be rewarded for his efforts by this 
simple contest idea. 

Each month you offer a first, sec- 
ond and third prize to the men in 
your shop who succeed in getting 
the mozt cars on for a free check-up 
during the month. No matter which 
department a man works in let him 
try to get every motorist he services 
to have a free alignment check-up 
before his car leaves your shop. 

You can easily draw out a chart 
with the days of the month across 
the tep and each man’s name listed 


down the left-hand side. Also list 
the prizes that go to those who get 
the greatest number of alignment 
check-ups, such as a ham, a t ; 
a hat (or whatever is appropriate 
for the season) for first prize, with 
a second or third prize of less value 
for the runners-up. 

Nail this chart on the wall where 
all the boys can see it. At the 
of each day post the number of 
check-ups that each man succeeded 


‘ 


Joe Trueff, who fills the new posi- 


| tion, has made a study of the tire | 


business and has served several 


years in the field. 
* * * 


The Alemite Sales Company has 
been organized here to succeed the 
Alemite Company of Indiana. E, C. 


| Stark has been named manager of | 
|the new organization, which has} 
|opened a warehouse at 219 West | 
South Street from which to serve| 


the state with equipment and sup- 
plies. 

* 

Inauguration of the time payment 

plan for automobile repairs is an- 


nounced by C. T. Foxworthy, head 
of the Roy Wilmeth Company, long 


prominent in Ford sales and service. 
- 7 7 


Organization of the H. B. Moore 
Company as distributor for Lincoln 
power lubricating equipment and 
supplies is announced here. The 
new company, headed by H. B. 
Moore, is located at 338 North 
Capitol Avenue. Mr. Moore spent 
eleven years traveling the state for 
the Alemite Corporation. Charles 


of the company. 


RUSCO BRAKE SCHOOL 
ATTENDED BY ABOUT 200 
FLEET, GARAGE OPERATORS 


New York, April 24—The New 
York City Police Department re- 
cently reported a serious increase 
tn the number of automobile acci- 
dents in the city and it was this 
report that prompted the Russell 
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A series of brief biographies of outstanding motor car 
and truck merchants. 







FRANK WINERICH, 
President Winertch Motor Sales Co., Studebaker, Rockne, 
Pierce-Arrow, Willys-Overland and Auburn Distributor 
_ tn San Antonio, Tex. 


Few dealers in the automotive industry can look back 
upon a long and successful record of achievement such as is 


that of Frank H. Winerich, proprietor of Winerich Motor 
Sales Company of San Antonio, Tex. 

Rounding out twenty-eight years ©&———_________—_—_ 
in selling transportation, Mr. Wine-| record of twenty-five cars in one 
rich has not only built up a suc- 
cessful business, but he has been un- 
selfish in contributing his time and 
efforts toward the uplifting of the 
industry of which he is a part. He 
is a past president of the Texas 
Automobile Dealers Association, a 
past president of the San Antonio | affected by the change. 

Automobile Trade Association and In 1922 the firm took on the 
= oe oo = the ee ; Studebaker line of cars, and is still 

utom e alers Association for | distributor for this territory. Other 
more than ten consecutive years. lines now handled by the firm are: 

ae ae a cee oe Willys-Overland, Rockne, Pierce 
portation ness in , when he} Arrow and Auburn, So well is the 
| bough -” = ee firm respected among automotive 
ompany from . de ward, | manufacturers that Mr. Winerich 
| with whom he had been associated lis continually approached with of- 
| for a number of years. In 1910 he | fers to take on new distributorships, 

ee ae bee aged ye = He has made his firm more than a 

omotive field when ook on the /local institution; it is a representa- 
| —* of oe ae | tive dealership among the leaders of 
| Rambler. Later he also handled the | the country. 
|Columbus high-wheel, buggy-type | A feature of the business, which 
}car. In 1912 he took on the Willys- | has been a part of it for a number 
| Overland line, which he still has. |of years, and expresses the thorough- 
| By 1915 the business had pros-|ness with which the firm has been 
| pered to a point where larger quar- | built up, is that complete automo- 
ters were needed, and a building | bile rebuilding and repair work can 
~~ —— at the corner of}|be done in the shops. So complete 

roadway and 3d, which the busi- | are the shops equipped that it would 
ness still occupies. The building was |be possible to make an automobile 
| erected for Mr. Winerich, he leasing | without having to go outside. A 
the property for ten years, with|modern safety lane has recently 
a * — a | been instalied for rendering greater 
is shown by the fact that after | service to motorists. 
eighteen years the building is still} In addition to his interests in the 
modern, is large enough to accom- | Winerich Motor Sales Company, Mr, 
modate the extensive facilities.of the | Winerich is associated with numer- 
firm and is located on a prominent jous other business and civic enter- 
corner on what is now Automobile | prises in San Antonio. The firm also 
Row. , operates branches in Corpus Christi 

Several incidents have occurred! and Laredo. 
during the life of the firm that are; Expressing himself, Mr. Winerich 
worthy of mention. In 1918, while | stated: “I believe that the general 
handling the Republic truck, the feeling of confidence and optimism 
| firm sold and delivered 175 trucks.| that is existent among the people 
In 1921, when San Antonio suffered | at the present time will go a long 
the worst flood in her history, the way in bringing us out of our pres- 
| firm awoke one morning to find its;ent difficulties, and that we are 
| basement full of new cars and|even now headed out of the situa- 
a So — that eer See. While the start will be slow, 
Ss wor more an maged cars,| and it will be several months before 
Mr. Winerich called his sales or-|a material change is noted, the 
ganization together, made drastic | change in the spirit of the people 
reductions in prices, and sold out| will furnish the needed momentum 
the cars in less than a week. A| to bring us into better times.” 


Faulkner Criticizes Sales 
Forces; Sees Price Boost 


In an address before the Buffalo|the showroom of a small Pacific 
Section of the Society of Automo-|Coast dealership to see an automo- 
tive Engineers in ; bile,” he said, “and when more than 


| 





day was established at that time. 
When, a number of years ago, 
Willys-Overland eliminated its dis- 
tributors through a change in sales 
policy, Winerich Motor Sales Com- 
Pany was one of the three dis- 
tributors in the United States not 

















that city, which «is 200,000 visitors all over the country 
was reported 3 flock in to see one car, you can’t 
briefly in Auto- tell me that interest is on the wane, 
motive Daily News People have not lost their apprecia- 
April 20, Roy H. tion of fine things. Just as long 
Faulkner, presi- as human nature continues to be 
dent of the Pierce- itself they will never lose that de- 
Arrow Sale Cor- # sire, and unless our mental make. 


up takes a very sudden and definite 


poration, outlined 
change people will continue to want 


a new program of 





in getting. This stimulates rivalry | wanufacturing Company to conduct 
among the men and keeps the in-| one of its brake schools at its branch 
terest up. You'll be plenty pleased) at 37 West 65th Street, New York 
at the increase in alignment jobs| city, which was attended by some 
resulting from this contest idea.|two hundred fleet operators and 
But don’t stop with one month—do | garagemen. 

it every month. Before long you'll} A. C. Teetsel, the Rusco testing 
find that your men have formed | engineer, spoke on “The Mechani- 
the habit of selling alignment ser-|cal Construction and Operation of 
vice to every prospect. And no| All Types of Brakes,” and augment- 
other department in your shop can |ed his talk with demonstrations on 
equal this service in earnings or in| working models of the various types 
future possibilities of growth. of brakes. 

Start this contest in your shop; An informal discussion, following 
right now—then in three months/|the showing of the Rusco manufac- 
let us know if it isn’t one of the/| turing film, brought many questions 
best business builders you ever used.}and problems to Mr. Teetsel. 





co-ordination of ' and buy new and finer automobiles.” 
engineering and i z Mr. Faulkner’s attitude, while uot 
sales talent. R.H. Faulkner | unduly optimistic, was encouraging, 

Faulkner did not He declared that a 25 per cent. up- 


hesitate to criticise his branch of 
the automotive industry, declaring 
that sales methods had failed to 
keep pace with the advancement 
made along engineering and tech- 
nical lines during the past few 
years. 

Speaking of today’s 


turn in general business would 
actually mean prosperity. He said 
that many companies in. various 
pursuits were in a position to make 
money now on a volume of business 
equivalent to one-third of their 
overhead in 1929. He predicted a 


automobile | general rise in commodity prices and 


market, he laid special emphasis on | intimated that the automobile in- 
the fact that it is by no means/|dustry would probably see a price 


shorn of opportunity for either the 
engineering or sales branches. 
“When 10,000 people come in to 


advance soon. 





(Continued on Page 6) 
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Sell Your Customers Service 
Today 


N many ways the automotive industry is lucky. We do 
not mean to intimate that it was luck which lifted this 
industry from obscurity to the leading place in the proces- 
sion in the space of a dozen years. Actually, it was good 
management, good designing and the fact that it had a prod- 
uct which every man, woman and child in the country wanted 
and wants today, permit us to add. 

No, the luck comes in other ways. Just at the moment 
we are enjoying a piece of luck which no amount of fore- 
thought could have brought us. We refer to the fact that the 
new financial policy of the United States has come into being 
just as the normal sales bulge in motor vehicles is beginning. 
The normal season of peak sales is just getting under way, 
and it had every appearance of being a large bulge this year, 
even without the change in financial policy that will serve to 
swell the total. 

Some days ago we urged our dealer readers to go after 
new car sales with renewed energy; to put everything into 
closing contracts that they and their salesmen could get on 
the ball. 

Today we want to urge dealers, service manager and any 
other type of operator running a shop to do the same thing. 
‘Don’t get the idea that just because new car sales are going 
to increase largely that service sales need fall off. The same 
argument that applies to car sales applies to service sales. 

There is going to be more money available, and prices of 
everything are going to increase. We are going to pay more 
for cars, in all probability; we are going to pay more for 
parts, accessories and for the labor that installs them. We 
are certainly going to pay more for the labor that goes into 
making repairs. 

You who operate service departments, isn’t it your plain 
duty to get in touch with your customers, with your regular 
clientele, which looks to you to keep its motor transportation 
operating efficiently and continuously, and warn it that 
prices are going up? Don’t you think that your regular cus- 
tomers, the backbone of your service business, are going to 
appreciate your giving them fair warning that they had bet- 
ter get their work done now and thereby save added costs 
which are inevitably coming? 

Don’t you believe that a campaign directed to car owners 
who have not been among your regular clients, warning them 
of impending higher prices, will bring new customers into 
your shop? 

The service department today has a magnificent oppor- 
tunity to make itself solid with its old customers and to get 
new ones by presenting a frank statement of what is coming. 
The fact that this will bring an enormous amount of work 
into the shop may be left on one side for the moment. The 
promotional value of this present opportunity would justify 
the most energetic measures, even if a splendid increase in 
profits were not certain to follow such action. 

There is always a lag in adjusting prices to a situation 
of this kind. We cannot tell how long present levels can be 
maintained. There are many factors involved. The amount 
of materials of various sorts, bought at low price levels, is 
one factor. The amount of finished products turned out at 
low wage levels must also be considered. 


BUT one thing we may set down as POSITIVE— | 
HIGHER PRICES ARE COMING AND WILL NOT BE 


LONG DELAYED. 

There is a volume of service work that must, be done 
which will bring prosperity to the whole service division of 
the industry. There is going to be more money available to 
have this work done. Tell your customers that they can save 


money by having it done today and you will be surprised at | 


the results. 
Sell your customers service TODAY, 


NEW VOLUNTARY CHAIN 


OF ACCESSORY STORES 


IS FORMED BY I. C. S. 


(Continued from Page 1) 


accessory business for the past thirty 
years. Mr. Lusher has been associ- 
ated as merchandising manager with 
Motor Car Equipment Company, 35 
Per Cent. Auto Supply Company, 
Times Square Stores, G. J. Seedman 
Company, Economy Auto Supply 
Company, and more recently has 
served ‘as the originator and prac- 
tical advisor and developer of groups 
of independent auto-accessory stores 
functioning in a successful voluntary 
chain. 

The advertising division is in 
charge of J. Oliver Emerson, former- 
ly of Elliott Service Company- 
Underwood & Underwood, where for 
ten years he was respectively direc- 
tor of marketing and production, 
service manager, vice-president and 
chief operating executive. 


YOUNGSTOWN STEEL 
OPERATIONS GAIN 


(Continued from Page 1) 


erating its Youngstown district mills 
at 22 per cent. of rated capacity both 
in the Youngstown district and in 
average of all districts. Automobile 
steel demands are benefiting this 
producer which is a leading manu- 
facturer of flat steels. More than 
a third of Republic's open-hearth 
furnaces in the Mahoning Valley 
are making steel. 

District schedules show that Car- 
negie Steel Company is operating 
at 30 per cent. of capacity for an- 
other week, the company’s mills 
holding at the high level for the 
year so far, partly on orders for 
automobile shapes. 

Sharon Steel Hoop Company is 
operating at 35 per cent. of capacity 
with two of its six openhearth fur- 
naces at Lowellville, Pa., melting. 
All four strip mills are on for this 
company. 


APRIL SALES TREND 
CONTINUES UPWARD 


(Continued from Page 1) 


month and it is estimated that they 
have been reduced some 2,000 under 
March. The used car situation is 
most cheering, showing a reduction 
of nearly 5,000 units since the last 
recapitulation. 

With increase sales there follows 
a great battle for wholesale outlets 
and several report constantly grow- 
ing dealerships. Hudson-Essex is 
picking ‘em up fast, Sales Manager 
W. R. Tracy reporting today that 
last week he secured twenty-two new 
dealers, while J. W. Frazer, sales 
manager of Chrysler announces the 
signing of seventy-two new ones the 
week ended April 22. Frazer says he 
has averaged twelve new dealers a 
day for the past week and reports 
from the field lead him to believe he 
will get more before the first of the 
month. 


LEAD PRODUCTION _ 


AT NEW LOW IN 1932, 


Washington, April 24.—Production 
of refined primary lead from domes- 
tic ores was the smallest in 1932 that 
it has been in any year since 1899, 
and output in 1932 from foreign ores 
was the smallest since 1916, accord- 
ing to the advance summary of the 
lead industry recently issued by the 
Bureau of Mines of the Department 
of Commerce. 


smelted or refined during 1932, a 
drop of 35 per cent. from 1931 and 
only a little more than a third of 
the peak production of 798,941 tons 
in 1926, according to the department. 
| Prices for the year will average only 
slightly more than 3 cents a pound 
|the Bureau of Mines reported, the 
lowest yearly average since 1896, 


|/2.98 cents a pound. The 
| of the Bureau of Mines was estab- 
lished in that year at 2.6714 


pound, it was pointed out. 





CLASSIFIED ADVERTISEMENTS 


IN THE AUTOMOTIVE DAILY 
NEWS BRING RESULTS _ 


A total of 287,000 tons of lead was | 


| weekly average price in the history | 


cents a | 





WEEKLY 
FREIGHT CAR LOADINGS 
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With the more-than-seasonal increase reported Saturday 
for the week ended April 15, freight car loadings of the rail- 
roads regained more of the ground lost in the period of the 


banking difficulties. 

The American Railway Association 
reported for the week ended April 
15 total loadings of 494,215,~a gain 
of 6,919 over the preceding seven 
days, as against Standard Statistics 
Company’s estimated seasonal rise 
of 3,000. Loadings in the like week 
of 1932 totaled 566,826, the decrease 
this year amounting to 12.8 per cent. 
Loadings in the week ended April 
8 were 10.6 per cent. below a year 


DODGE DEALERS 
CONTINUE SALES 
GAINS FOR APRIL 





(Continued from Page 1) 


retail deliveries over the same period 
in the previous year. 
Announcement of a new, larger 
Dodge Six, of 115 inches wheelbase, 
to supersede the original 111l-inch 
six-cylinder 1933 six, first shown at 
this year’s automobile shows, is ex- 


pected to give further impetus to; 


the rapidly increasing business of 
Dodge dealers—especially since the 
new, larger models will be offered 
at the same prices as obtained for 
the original smaller series. 


LOUISVILLE DEALERS 
ELECT NEW OFFICERS 


(Continued from Page 1) 


regarding improved sales for the 
first quarter and the fact that April 
sales to date were better than had 
been generally figured on. In a 
round table discussion it appeared as 
though the dealers are anticipating 
some changes within the next thirty 
days. 


AMERICAN AIRWAYS TO 


Chicago April 
Burn, Inc., Fort Worth builders, 
| have been awarded the contract to 
construct the new $150,000 hangar 
j}and office building at Fort Worth, 
Tex., that will house the offices of | 
the southern division of American 
| Airways, Inc., Lester D. Seymour, 
| president of the airline, announced 
| today. 





| 
| COMING EVENTS | 


| when the average for the year was | 
lowest | 


APRIL 
12-27—Milan, Italy. International 
| mobile and Nautical Show. 
MAY 


| 2- 5—Washington, D. C. United States 


Chamber of Commerce, meeting. 
| 13-18—Tulsa, Okla. American Petroleum 
| Institute, mid-year meeting, Mayo 
j Hotel. 
JUNE 


16-17—Louisville, Ky. American Automo- 
bile Association, convention. 

18-July 3—Bordeaux, France. Seventh Au- 
tomobile, Nautical and Aeronautica) 
Show. : ; x 


o— 


BUILD HANGAR AT FT. WORTH | 
24—Thomas _ S.| 


Auto- | / 


ago, while the decline in the ‘week 
ended April 1 was 9.2 per cent. 

The showing for the week of April 
15 was the more favorable in view of 
the faét that loadings usually fall 
off in the week preceding Easter 
Sunday. This tendency, however, 
does not appear in the Standard 
Statistics seasona] because of the 
fact that Easter jumps around on 
the calendar from year to year. 





Financial Survey Shows 
Motor Companies Strong 


(Continued from Page 2) 


| while Packard effected a reduction 
of 41 per cent.: 


Inventories Per cent. 

1932 1929 change 
General M. .$ 75,479,000 $188,473,000— 60 
Chrysler .... 18,377,000  38,102,000— 52 
Studebaker 17,410,000 26,083,000 33 
i ee 1,023,000 5,246,000-— 81 
Packard .... 7,874,000 13,238,000-—— 4) 
Auburn ..... 4,011,000 8,754,000-— 54 
Hudson ..... 3,165,000 13,467,000 73 
REO .ccccecs 3,454,000 10,053,000-— 65 
Hupp ...-++. 2,115,000 8,841,000 75 
Graham 2,198,000 7,343,000-— 70 
Totals ...... $135,556,000 $319, 240, 000 57 


Auburn's ratio of current assets 
to liabilities at the end of 1932, 
amounting to 32 to 1, compared with 
a ratio of only 4 to 1 at the close 
of 1929, while Nash’s ratio of 29.9 
to 1 for 1932 compared with 6 to 1 
| three years earlier. 


|NASH’S INVENTORY LOW 

| Nash's 3 per cent, of current as- 
'sets in inventories was by far the 
best showing in that respect for the 
1932 year-end, reflecting the recent 
policy of the company in manufac- 
turing cars only on orders from 
dealers and holding raw materials 
at a low figure. 

Here are the comparative ratio 
and inventory and cash percentage 
figures for each of the ten con- 
cerns: 











Ratio Current Per Cent 
Asseis to Lia- Cur. Assets 
bilities in Inven- 
tories 
1932 1929 1932 
C.. Be. ksccas 4.9-1 3.1-1 28 51 
Chrysler... 4-1 4.8-1 28 42 
Studebaker 2.9-1 3.6-1 52 7 
OGM sccceee 29.9-1 6-1 3 10 
| Packard . 88-1 2.9-1 38 0-35 
Auburn ..... 32-1 4-1 37 66 
Huason 3.9-1 4.1-1 42 39.. 
| ee 11.8-1 8.3-1 35 as 
HUPP  ..cece 6 2-1 7.8-1 2 43 
Graham .,... 2.4-1 4.2-1 66 50 
a Vescnieeas eee 3.6-1 28 46 
Per cent. Per cent. 
cur, assets C. A. in cash 
| and mkt. sec. 
1932 1929 1932 1929 
Sk, WS aia ees oa 28 6) 35 
OT | 41 65 43 
Studebaker ,....29 14 31 14 
|Nash . soneeuee 32 94 79 
Packard .ccoces: 16 12 65 48 
BEI. hiccecensee 11 4% 16 
Hudson ...ceee. 24 14 48 50 
BOO nccoccecees 47 26 60 42 
Sr rere 35 20 67 51 
‘Graham .,.......31 21 21 42 
GRP rer 45 26 61 40 


The foregoing statistics clearly re- 
flect the strong financial position of 
|the automobile industry as a whole, 
|while at the same time indicating 
the weak spots. 

These compilations strongly sug- 
|gest the difficulties ahead for some 
of the automobile manufacturers in 
the absence of an early and perma- 
nent improvement in business. 
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Production — Engineering —Factory 


DEWANDRE HAS 
NEW SERVO BRAKE 


According to The Motor, Clayton- 
Dewandre, Ltd., has brought out a 
four-wheel braking system which 
includes a small servo unit. The 
whole system can be produced at a 
decidedly reasonable cost. 


A single cross-shaft is employed, 
in self-aligning bearings, 
to 


mounted 


around which a tube is fitted 





One of the four brake units which 


are operated by cables. Note the 
double plate, which affords excellent 
support to the shoe pivot and cam. 


carry two levers which are respec- 
tively operated from the pedal] and 
the hand brake. The turning effort 
on the tube is conveyed to the shaft 
through a simple adjuster, whereby 
the relative angle between 
components can easily be altered to 
compensate for brake-lining wear. 
The adjustment provided is suffi- 


cient. to cover approximately half 


the life of the linings, after which 
a fresh start is made by- taking up 
the ends of the cables which run 
to the brakes from levers on the 
cross-shaft. 

The servo unit is neatly designed 
and is mounted on the same bracket 
as the brake pedal, so as to simplify 
fitting. It is arranged to give an 
efficient straight-through pull 
(without offset levers), so that ade- 
quate brake control can be obtained 
even should the engine stop while 
coasting, so rendering the servo mo- 
tor inoperative by loss of suction. 

The brakes themselves show a 
similar care for detail, combined 
with the simplicity of construction. 
Each pair of shoes is mounted on a 
common pivot, robustly supported by 
inner and outer plates, and a Similar 
scheme is employed to carry the 
cam spindle. The level which oper- 
ates this spindle is totally inclosed 


by a cover, which also protects the | 


end of the operating cable. This 
cable, incidentally, passes through 
an armored conduit, so giving the 
necessary allowance for steering and 
axle movements, and is then taken 


1933 ALIGNMENT 
CHARTS READY 


As in past years, the Bear Manu- 
facturing Company is distributing a 
wall chart giving all manufacturers’ 
alignment specifications on 1933 


passenger cars, trucks and buses. 
This chart contains valuable and 
necessary information for the re- 





pairman who performs alignment | 


jobs, as it gives exact figures to 
which each alignment angle should 
be adjusted. It is said to be care- 


fully compiled and edited for ac- | 


curacy and to list only original 
specifications furnished by the car 
manufacturers. The charts may be 
obtained upon request to the Bear 
Manufacturing Company, Rock 
Island, Il. 

The Bear wheel alignment and 
trouble shooting chart on which the 
repair man can find information to 
aid him in trouble-shooting is also 


being offered to the trace. It is 
made of heavy sheet metal, ena- | 
meled in two colors, measures 16 x 
6'%% inches, lists over 80 possible 
sources of alignment trouble and 
tells where to look to locate the 


trouble. A slide rule and a column 


these | 











indicator move up, down and side- | 
ways to aid in reading the chart, 


Edited by Herbert Chase 


- 






71D FRONT 
BRAKES, 


The arrangement of the central cross - shaft: a 
single adjuster takes up all four brakes and suffices 
for both hand and foot controls. 


to the cross-shaft level already men- 
tioned. 

When coasting in neutral, with 
the engin. switched off to render 
the servo motor inoperative, the 
pedal pressure required is some 60 
per cent. greater than before. In 


1’; Ton— 6 Cylinder 
4 Speed Transmission 


‘69 5 Chassis 


“World’s 


Stewarts. 











cessive. 


Stewart Trucks ha 


this respect the new system shows 
an important advance over previous 
applications of the Dewandre servo 
principle, where the difference in 
pedal pressure (with and without 
the servo motor) was sometimes ex- 






Greatest Truck Value”. 


BUFFALO, N. Y. 





Ability to stay on the road and out of the re- 
pair shop has long been associated with 
Stewart performance. 
operation, easier steering, easier riding, greater 
economy, ruggedness, power and speed. 


Now comes quieter 


Before you buy any truck, see the 1933 
They’re honestly built, honestly 
rated, honestly priced, designed in a wide 
range of models and wheelbases to meet 
every trucking need. 


MOTOR TRUCKS 


STEWART MOTOR CORPORATION 


3 Ton—8 Cylinder 
§ Speed Transmission 
with Quiet Overdrive 


ve won—By costin 








Brush Discharge in Air Affects 
Engine Performance 


According to the Bureau of Stand- 
ards, tests have recently been under- 
taken which indicate that electrical 
excitation of the atmosphere has a 
measurable effect on automotive en- 
gine performance. In this work a 
potential was maintained between 
two electrodes at the carburetor en- 
trance. As the potential was in- 
creased, a measurable 
power was noted, as well as an in- 
creasing effect on detonation. The 
amount of the effect on detonation 
varies not only with the potential 
but also with the polarity of the 
grounded electrode and with the 
fuel used. While definite conclu- 
sions cannot be drawn as yet, it is 
possibly significant that the ioniza- 
tion produced by fifteen millicuries 


1933 STEWARTS 


embody improvements that place 
them far ahead of the field 


The 1933 Stewarts embody a host of improve- 
ments that mark them more than ever the 
In the 
Stewart line are models with five speed trans- 
missions with quiet overdrive—larger drive 
shafts — nickel alloy cast brake drums — re- 
movable exhaust valve inserts — improved 
clutch operation—these are but a few of 
many features found on Stewart models at 
no increase in price. 


MODELS 
Bevel Axle 


1%-ton 
2-ton 6 
2-ton 6 
2'4-ton 
3-ton 6 
3-ton 8 
3%%4-ton 


Worm Axle 


*31,-ton 6 Cylinder 
*3%-ton 6 Cylinder 
*3144-5 ton 6 Cylinder 3990 
*312-5 ton 8 Cylinder 3990 
*5-6-ton 6 Cylinder 
*7-8-ton 6 Cylinder 


F.O.B. Buffalo, N. 


*Supplied either with worm or 
reduction rear axle 
as optional equipment. 


double 


change of | 


%4-ton 6 Cylinder......$ 670 
1-ton 6 Cylinderv...... 
1%4-ton 6 Cylinder... 
6 Cylinder.... 
Cylinder...... 
Cylinder...... 
6 Cylinder... 
Cylinder...... 
Cylinder...... 
8 Cylinder.. 


.. 1295 


.. 2690 
.. 3690 


. 5190 
. 6190 


“Honest Trucks 
Honestly Rated 
Honestly Priced” 











ess to ru 


of radon had no effect on detona- 
tion and that the ozone concentra- 
tion in two cases was roughly pro- 
portional to the effect on detona- 
tion. 


For several years the Bureau of 
Standards has been studying various 
phases of the problem of vapor lock 
in connection with automobiles and 
airplanes. Since vapor lock occurs 
because of the boiling of gasoline in 
the fuel lines, the boiling points of 
a large number of gasolines at va- 
rious pressures were measured. These 
measurements required a_ rather 
|complicated apparatus, but finally 
: led to a simple method of calculat- 
ing the temperature below which a 





(Continued on Page 7) 
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Faulkner Criticizes Sales 
Forces; Sees Price Boost 


(Continued from Page 3) 


The Pierce-Arrow sales chief 


praised the new national leadership 


which, he said, had already started 
in motion the machinery necessary | 
to drag the country back to a solid) 
business foundation. 
out that it would be to the advan- 
tage of business in general to quit 
expending all its energy in the com- 
petitive battle—that the essential 
now is development work—the cre- 
ation of new things to stimulate 





the public’s buying interest, and 
concluded by saying that the auto- 
mobile industry is confronted with 
the major problem of developing a 
| broader and more ee market. 


He pointed! PIPENHAGEN RESIGNS : 
FROM PINES WINTERFRONT 


Chicago, April 24—Charles A. 
Pipenhagen, secretary and treasurer 
of the Pines Winterfront Company 
here, has resigned his connection 
with that organization. 


In this table, 33 states and the District of Columbia 





BURT STAUFFER NAMED 
MILLER GENERAL MANAGER 


Akron, O., April 24.— Burt F. 
Stauffer has been appointed general 


manager of the Miiier Rubber Prod- 
ucts Company, Inc., division of the 
B.F. Goodrich Company, it is an- 
nounced by J. H. Connors, vice- 
president and general manager of 
the mechanical division of Good- 
rich, Stauffer succeeds R. T. Grif- 
fith, assigned to other duties. 
Stauffer goes to his new post after 
eight years as assistant general su- 
perintendent of the Goodrich divi- 
sion. He started to work at Good- 
rich forty years ago on April 7, 1893, 
when he was 14 years old, his first 
job that of wrapping bicycle tires. 


KENTUCKY BREWERS 
BUYING NEW TRUCKS 


Louisville, Ky., April 24—A total 
of five trucks of one ton or better 
have been sold recently for distribu- 
tion of beer in Louisville. The Falls 
City Ice & Beverage Company, bet- 
ter known as the Falls City Brew- 
ing Company, has purchased two 
Diamond-T trucks, one Schacht and 
one Stewart. The Louisville Taxi- 
cab and Transfer Company, which 
leases a fleet of equipment to the 
Kentucky Parfay Company, distribu- 
tors for Blatz beer of Milwaukee, has 
purchased a two-ton International, 
bearing Blatz signs. The other local 
distributors all had equipment in 





hand, which so far has not been 
enlarged upon. 

The Oertel Brewing Company will 
probably enlarge its fleet before 
long. The Frank Fehr Brewing 
Company, which is working night 
and day in remodeling an old plant, 
will be in production shortly and is 
expected to place orders for a new 
truck fleet within the next few 
weeks. 


CORDUROY RUBBER SPEEDS 

Grand Rapids, Mich., April 24— 
Corduroy Rubber Company tire sales 
have increased 23 per cent. and tube 
sales 15 per cent. from January 1 to 
April 10, in comparison with the 
same period for 1932, L. A. Brown, 
president of the company, an- 
nounced Wednesday. 


CUMULATIVE NEW PASSENGER CAR 


Returns for today: 








Alabama, 





Arizona, Georgia, Indiana, 





CHRYSLER GROUP 





FORD GROUP 














GENERAL MOTORS GROUP 












































|__HUDSON GROUP __ 
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States S 2 2 

Ee, a] & 

5 4 3 
Alabama | 4) 1 12} 31) 48 | 78| | 78 | 7| | 273] | 2| 20) 302 | 2| | 2 
Arizona a a |. 8 12| 26 | Ky] | 32,7 13) | 74| | 9) 15) 111] 4| | 4 
Arkansas ne 4) 2\ 21) 60| 87] 123; | 123 | :) i; 251 1| | 14 276 | 1| | 1 
Connecticut I 26! 28) 70| 185) 309 | 171| 2| 173 | 71| 8] 344) 11] 43| 110) 587] 34) 3) 37 
Delaware | 9 3} a 21) 33] 61| | 61] 12| 1| 99) 2/ 12) 25| 151 | 5] cul 
Florida ! 16| 12) 51) 159) 238| 316 1 317] 39) 1 423| 5 17| 56| S41] 29 7| 36 
Georgia _ “|. a 10) 30) 150) 205 | 114| 3 117] ~ 53] 2) 436] 3] 24) 57 575, —Ss:12 1/ 13 
Idaho i é6t | 10,29) a) a) | a2; —Ci‘(cY l 50| [ 4| 8 63 | 4 | 4 
Illinois: | +114 128, «(244 744| 1230] =—-:1091| 12, 1103} 210 18} 1323, 12) 227, 338) 2128, «AY sid‘ 19 
Indiana = =©»=—0|—42 73; ~—Ss«2106 | 412 633] (542 | 542 | 62) 7| 880) iy 89, —«:160| 1200] WS 77 
Kansas | 5| 6 10) 84 105 | 135) j 135 | 16] | 246) l 8 40) 310] 19 2) 21 
Maryland | 29 144 + #238 101) 182 | 188) | 188 | 35, #«+2| 382] 2| 29, —s—ié«*S#G 526, 23) 2) 25 
Michigan + 3 44, +145) ~—«-268| 489| (990) 5| 995 | 91| 14, —«:1013} 5| «127 235) 1485 | 108) 27] 135 
Minnesota — | 2% 144. #47; 182) 269] 335) | 335] 6i,tié3 766| 2| 61, ——«:110) 1003 | 22) 3] 25 
Missouri - | 66 °#&75 202! 736 1079] 849) 6 855, «87 9} «1411 11/ 93; 224] 1835 | 47] h 54 
Nebraska | 7 «4 &«+316 ~°&2101 ~128,—CiC«*d87 189 | 16) 1; 315) ‘| 24) 57, 413, ill) 3) 14 
New Hampshire | sg 4 7 26 ~ 40f 82a °#&4J 82 | 14, °&#«&2 105) 1215] 148y0C~Ci‘éa T;;*é‘Cz@d 10 
New Jersey ‘| 91. 56 132; «335, i(ité‘é«wS‘CzYL;Ct*Ct‘éi 5; 644, «1:76 36, 1040) 13} 130, 3376 1771 | 70) 8| 78 
New Mexico | # | Ee 22 | 3) | _82 Ce | caisellll 
New York | 266 202 499, «1209 2176| 1873) 19) 1892 | 605 | 81, 3250] 40) 42% 871) 5282 | 218/ 41| 259 
North Carolina | 13 7.~C«CAC*~*«‘«i@zizCiT§ 176| ——_—-196| “Ty is7,  =6r 15, —ti(i‘é‘*@Y 383) 3| 7 51| 459 | 24| | 24 
North Dakota | a en 45| 4 ] 41; iT | 91) | 5 16 119{ 3} | 3 
Ohio | 106 109 224, ~—S«G92 1131| ‘613; 9| 622, ——«d1i199 19{ 1272) 12 109) 191| 1722} —«G 8} 11) 79 
Oregon | 13 9 36 82 140] 123,83 126, «A | __—:159) {10 24| 211] 13} | 13 
Pennsylvania | 189 ~—:106|_—S 376,959 1630| 1245, 12) 1257] ——_—«283 | 41,2191, Ss 27 267/512 3321 | 147] 19} 166 
Rhode Island | 22 17) 12 76 127 | 100 1| 101} —si«8G 155| 1| lj 49 252 | 12) 1) 13 
South Carolina | 8 3 _13) 55 79 | 106) l ~ 106 | “17 239| 10; —S—«14| 280 | 13} 2| 15 
South Dakota | —s 6 1 7 C(t COC 9;  &«»| 4x6 dij tS) a | a | 6 
Utah | 8 6 3 45 62 | “52; | —sSay 16) 1| 113] ] | 12) 151 | 10) 2| 12 
Vermont [| 2 2 ~ a 22 33]. 27 | ap ge | so | 4 12 71 8) | 8 
Virginia +*'| (17 ~~ +23 60 150) +50] 315)  +|  sisf 3%) 2) 503; 2| 2) 97 i) | | i 
West Virginia | 12) 9 3875) dBA] es tCiaBYSC (‘;SCSCaKAYCSCidY; 192, #&®&©&! ij aa,s—i‘(‘écawdécz]t~!2|CUlUcLLCUlUmTCULUmULULClU 
Wisconsin | £30 ° &«.22 °° ®©83) © 186 321] ~=—-290) 290} «48 5] 438)—siS]SCOYSs«i104 648, —-40! 7| 47 








District of Col. ~ 25 


Line Total 1220 1009 2615 7461 | 11415} 87} | 2246| 256| 18905) 158} 1907| 4013| | 1164} 176) 
| l 1340 





56 82) 178| 282) 























4) 286)  ~—«48/ 1, 


296) 1| 28) 77| 

































































21| 3) 








| 
! 
| 
Group Total | 12305 | l l 11502 | l l l l ] | 27485 | 
Alabama, 1932 e 2 14, __ & 7 34 61] 87| 1| 88] 18) 2| 236| 1| 4, 16 277 | 2) | - 
Arizona, 1932 | 2 2 _ 9 13 2%] 12] yj 17| 4) 73/ 5 Ot*é«SW‘ 107 | 2| 5| 
Arkansas, 1932 { 9 5, ‘14| 10) ~ 38] 78 | 9, 15) [154] | 1| 13| 183 | ! | 
Connecticut, 1932] 56, ——68,——“iéYSC«idSSCs“(‘‘C:*«S'M“SSYSCOC*‘*STBSY 4 4 165] 26| 450) 15] 58} 127 841| 72| 22 94 
Delaware, 1392 [| —_—12 2 4 7 25] 23| 1[ 24, | 6| 11i| 2| 10 27] 197 | 6| | 7 
Florida, 1932] 44 29,8]S—sMS]CSSCS*«AYS—«*938 3| 196| «S| 10| _—-370| 6| 8) 46| 496 | 33| 18| $I 
Georgia, 1932 | 2 2 24| 61 129 | 126 | 126) 47 10) 388| gq -3 £2 489 | 9} 8) 17 
Idaho, 1932 =|) lCcd4CU,t~é‘C“' 16) 27| a; 42 15| ] 82| | 2| 6| 105 2| 4 6 
Illinois, 1932 | 269,276 220|—«88| «1054 | 296| 22/ 318 | 294| 102| 1566 44 231) 339) 2576 139} 70| 209 
Indiana, 1932 | 74 207, 96; _—*163) 340| 336) 9) 345 | 105) li, 889) 6| 92; «118 1221, «80 32| 112 
Kansas, 1932 | 17,12) 80 44) 103| 149) 1| 150} 34| 5| «356 | 21| 64| 480 | 25, 14) 39 
Maryland, 1932 | 52,35 “%| ‘81 213, _~67| 2| 69 | 73| iii 606) +10, ~~aaj~SC=«éi 908[ 54] 20 74 
Michigan, 1932 [| 185, ———-220/ 154/ 177) 736) —-:175| S27 202 | 296) 74, ~—«*1108 20) 234| 226] 1958 | 232| 118; 350 
Minnesota, 1932 | (103, 46) 74| 144) EG 7 233 | 125] 12) 955) 8| 107 171| 1378 | 47] 37| 84 
Missouri, 1932 | 134, 257, ~-222) 508 i121} 913] 14] _—*927| 237) 17,2798; ~«16)~=~=C«O|~=S*«é|sC“(‘<‘éIOCYY:!OC«*KAGT:O€©€=COT—C“(‘iti‘C‘*é SS 
Nebraska, 1932 | 23; 8 18) 51) 100[ 227 2; «228 | 37] 4353 1 21 46| 461 | 11} 3 18 
N. Hampshire, *32] 15) 12| 12) 27/ 66) 47 2/ 49] 4i/ 1) 150) 1| 24 35) 252 | 20) 3 23 
New Jersey, 1932 | 198| 132] 116| 210) 656, 198) 18] 216 | 395/ 62; 1135) 28) 166] 250) 2086 | 120) 50} 170 
New Mexico, 1932 | 3) 1| 1| 7 12] 16) | 16] 6 { 45) rT 1 3} 56} 1| | i 
New York, 1932 | 571| 509) 381| 639) 2100] 485) 91) 576 1282} 299[ «3276 74] 563| 640] 6134 | 396) 167] 563 
No. Carolina, 1932 | 37| 11 28| 75| 151 | 77 2 79| 31) 3) 356 7| 18) 30| 445 | 10) 30 
No. Dakota, 1932 | 4| a 5| 14; 23| 34 ] 34] 19] | 141) 4) 7| 171} 1 2| 3 
Ohio, 1932 | _190, 555, «178 | 361| 1284| 300} 14 314] 262| 55, 1288] 26] 171! 244 2046 | 207] 60! 267 
Oregon, 1932 | 28) 27] 18| 42) 115 | 65 2) 67] 32] 4) 153} 2| 7 19] 217 2) 5] 7 
Pennsylvania, °32 | 420| 332) 331) 467) 1550 | 531) 16, —t—“‘(‘éi TY 595 | 67, —- 2423) 41) 250! 468/ 3844 | 243] 111{ 354 
Rhode Island, *32 | 41) "63 36| 78} 218| 325 2—~C*«C«C 34] 55| 8| 203] 8| 18) 56| 348 | 33; 10 43 
So. Carolina, 1932| 7 13) 19} 18) 57] «il a 11) | 203, —=—~C~C*«C*2S ry 16| 240 | * 8 5| 13 
So. Dakota, 1982 | |B 19) 33) cl 93] 16) [ ‘118j 1 23) 14) 172 | 3: 3| 6 
Utah, 1952 I 5| 7 15| 19| 46 | 43| 43 | 18| rT 15 19] 177] 16| 5 2 
Vermont, 1932 | 4) 4) 11} 19] 33] 20) 2 22} 25) j 79) 2) i6| 27] 149] 24) 4] 28 
Virginia, 1932 932 | 53; S| 209 | 170] = 61/ 7 668 1| 10) 77| 824 | 52/ 18) 70 
W. Virginia, 1932 | ——_28| = =~ 123 | 69) | 69, 2X; a4 21 °&«3}21 18} 39| 333 | 29) 5| 34 
Wisconsin, 1932 | —_—63| 80 81] 114) 338 | 239) 1| 240, ~~—«21:98 27) 834) 10) 76| 157] 1302 | 79| 36) 115 
Dist. of Col, 1932 | 41 40) 42) 51) 174 48) 8 a. ee 414 2) 43} 68} 603 ae) 14 62 
Line Total, 1932 2723, 3061; 2380; 4128) 5531| 256| : 4710 840| 22449) 341} 2455; 3831) 2134) 900) 
Group Total, ’32| | | | | 12292 | | | 5787 | | | | | | | 34626 | { | 3034 
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Brush Discharge in Air Affects 
Engine Performance 


(Continued from Page 4) 


given gasoline would not vapor lock 
at a given atmospheric pressure. 
When this work on gasoline was 
completed, it was suggested that a 
similar study of automotive Diesel 
fuels might be of value in forestall- 
ing vapor lock difficulties in Diesel 
engines as these engines come into 
more extensive use. A study has 
now been made which forms the 
basis of interpreting vapor lock data 





In Letter Circular No. LC 363, just 
prepared by the Bureau of Stand- 
ards, the methods of determining 
the properties governing the useful- 
ness of foundry molding sands are 
discussed and illustrated by results 
obtained in tests of a number of 
widely-used commercial sands. The 
principal properties are the moisture 
content (degree of tempering), 
amount of clay or bonding sub- 





tribution of the silica grain, the 
strength in compression of molded 
specimens, the permeability to the 
flow of gases through the molded 
sand, and the temperature at which 
the grain will sinter onto a metal 
surface. The various methods pro- 
posed for grading of sands for 
specification purposes are discussed 
and some data on the suitability of 
sands for different foundry purposes 
are included. 

Copies of this letter circular may 
be obtained on application to the 
Bureau of Standards, Washing- 
ton, D. C. 


CLASSIFIED ADVERTISEMENTS 
IN THE AUTOMOTIVE DAILY 
NEWS BRING RESULTS 


DICKINSON AND WARNER 
ADDRESS OREGON S. A. E. 


Portiand, Ore., April 24 (UTPS). 
—Dr. H. C. Dickinson, president of 
the Society of Automotive Engi- 
neers, and chief of the heat and 
power division, national bureau of 
standards, was the chief speaker at 
the Oregon section of the Society | 
of Automobile Engineers. “What the | 
Bureau of Standards Does for You” | 
was the topic of his address deliv- 
ered before a representative attend- 
ance of Pacific Northwest members. 
In addition, he presented the film, | 
“Front-Wheel Tramp and Shimmy: 
Phenomena.” 

Accompanying Dr. Dickinson was 





general manager of the Society of 
Automotive Engineers, who gave a 
most interesting address on “Forg- 
ing Ahead with the Society of Auto- 
motive Engineers.” H. W. Drake of 
the Porfland society most success- 
fully carried out arrangements for 


| the joint business and dinner ses- 


sion. 


| DAVIS RESIGNS FROM 
G. E. PATENT POST 
Schenectady, N. Y., April 24.— 
Concluding more than thirty-five 
years of service with the organiza- 


| tion, Albert G. Davis, vice-president 


of the General Electric Company in 
charge of patents, will retire on 


|May 1, according to announcement 


by Gerard Swope, president of the 





























































































































































































































































































on actual Diesel engines. stance, and the fineness and dis- John A. C. Warner, secretary and | company. 
REGISTRATION STATISTICS, MARCH, 1933 
Missouri, Nebraska, New Jersey, New Mexico and New York 
STUDEBAKER GROUP WILLYS-OV’R’D GR’P NON-AFFILIATED MANUFACTURERS 
y ; 2 . 
state elalal alelela lela lalallala i : ay | tt 
3 3 = | 23 3 z 3 4 5 4 “ ° $3 
. i i Z e |e }e¥| & 21/2/18 | |S) ei) a] 2] €} a} a8 
Alabama { 1| 4| 5 10] 2| | 2] 1| 4) 1| | 1 2| | | 2| | | 453 
Arizona | | 8| 1| 9| 3| 3] | | | | | | | 1 ] | 185 
Arkansas I | 3| 3] 1| | 1| | | | | 1| | | 1| 2| | 495 
Connecticut | 2| 19} 21) 42| 10) | 10} 3] 2) 1| 4; 9| 4| | 14) 18} 9 i} 1,223 
Delaware | 3| | 3| 3| | 3] 1) | | 1) 1| | | 1) 5| | | 265 
Florida | | 8] 3] 11] 22! ! 22] 117| 2| 7j 11) 2 2| 2) ry 3] | 1,315 
Georgia | 1 8] 12] 2i{ 10 | il| 3] 16} | | 17) 7] | 2| 7| 3} | 997 
Idaho | | | | 4 | 6| | | Re | ]| a ij 1| 157 
ois 1 6| 72| 76| 154] ~—«85) 13 98 | 10} 1} 16) 12] 46 30) | 53| 83 8} 2] 5,053 
Indiana | 1] 57] 41/ 99] 42) 1 43 | 9| 7 7 | 2 12 | 10| 10} 3] 3{ 2,677 
Kansas | } 17] 10} 27| 18 ij 19 | 2] { | 4 2) | 6| 3] | 635 
Maryland 5| 10| 12/ 27| 9} | 9| 1 2| | ar) 3| | 6 9] aj 2| 1,002 
Michigan ] 1| 42| 12/ 55 | _—g | 9| 2} 2| 17] 28) 11| | 12] 25| 18) 1] 3,284 
Minnesota | | 28] 28) 56, 29) 2} 31] 3] { | | 14) 27] { 11] 16| 2| | 1,792 
Missouri | 6| 64) 38] 108 | 42) 3] 45 | 6| 1| 3| 1| 40| 16) 3] 27| 24] 9] 5] al 
Nebraska 1 ] 9| 3] 12] 16) | 16] 1| ] ed ] za 2| 1] 789 
New Hampshire | | 12 9| 21] 1| | 1} | | | | 1| 1| | 7 1| 1| | 313 
New Jersey | 16| 66) 47| 129] 12 6| 18] ; 3| 5| 4| 28| 33] 37| oC 17] 3,428 
New Mexico | | | 2| 2| | | +f | | | 1| | | 1| 1| | 122 
New york { 23| 116| 245| 384 | 134| 12| 146 | ai 5| 13} 34| 83) ‘101 1| 178] 134| 40| 7| 10,758 
North Carolina | 4| 4| 8| 2| | 2| 2| 29) | | 1| | | 3| 4| | 2] 907 
North Dakota | | 4| 3| 7| 3| | 3] | aod | | | 2| | | J 221 
Ohio | 9| 78| 52] 139 | 63] 1| 64) ———«*10 2| 6| | 49] 24| | 18] 28 8| 2] 3,911 
Oregon 2| 2 5 9] 2 | 2| 1 | | 4| 9 | | 13) 1| j 529 
Pennsylvania } 10| 102/ 58| 170} 73] 2| 75 | 8| 26) 7| 7 66) 51| 1| 63] 85 22 14] 6.969 
Rhode Island | 5| 3] 13} 21} 8| | 8| | | | 3| 3 5| | 7 4| 2| | 546 
South Carolina | | 4| 2| 6| 6| | 6| | 31| ] | ] 4| ] 2| 2) ] | 531 
South Dakota | | 9| 4| 13 5| I 5| | | | 3| 2] c 1| | 1| | 222 
Utah | | 7 2| 9| 3| | 3| | | | | | 4| 1| ! 1} 304 
Vermont | | 2| 1| 3| 1| 1| 2| | | | | 2 | | | 2| - 148 
Virginia | 13} 5| 18} 10; 1 i1{ 7| | 1 12; «14 . 6| 1) 1] 1.343 
West Virginia | | 10| 5| 15| 7 | 4 2| | | 1) 5 3| 5] 1| ' _9ou 
Wisconsin | 1| 44 17| 62] 21| | 21] | | 2 | 13} 8 ] 32| 15| 4 1} 1464 
District of Col. 1| 11) 10 22 | 6| | 6 4 2| ] 2 16| 11| 8) 12) 1| 28] 1,051 
Line Total 90 839 746) 664| 44| 93] 259] 15 88} 527) 372! 1 526| 547] 152! 89 57,750 
Group Total | | | 1675 | | | 708 | | | | | | woot | zs ff. 
Alabama, 1932 | | 6| 4 10] 12 1| 13| 3) .. -§ i a a! 10} 3] | 471 
Arizona, 1932 | | 5| 14) 19 | 3) | 3 | | | | | | 2) 1| I 1s 
Arkansas, 1932 | |; 3] | | 1| 2| l l l 8| 2 | 4 NY ' 324 
Connecticut, 1932 | 8)~—SC«<‘Yt*~«é«D 84] 40} 5| 45] 15| 1| | 7| 41; 22 2) 57 35) 9} dt 1.045 
Delaware, 1392 | 2| 3| 4| 9} 10) ‘| 10| yl | | _ _ i 6 se pI 
Florida, 1932. | 2| 7 15] 24] 16| 2) 18{ 21 9| 4| 35 9 9) 6| 3] i 1095 
Georgia, 1932 | 4| 14| 23] 4i| 12) 2| 4, sé l | Cia], Ss 8 21| nj Al mi ___ 895 
Idaho, 1932 —*| ] 1 2| ] 1 6| 5| ] I | «4 |i a 4 ~ui6 
Mlinois, 1932 I 13| 48) 245) 306] 204] 28 232] 73 3| {14,146} 103 18 188| 80) 18) 381 5,376 
indiana, 1932 | 3i|_—=Sa|_—SsTR|SSCS~=«iYCSCSS|SCiéM|SCSS*«éiaTYCSCSCA | [8426S ast 
Kansas, 1932 | | 4| 16| 20) «38 3| 41] 4 [ ee i 2 ae ord 
Maryland, 1932 | 7 16) 31| sy] 37, _—a2 | [7 +21; __—*16 {a 5 1,499 
Michigan, 1932 | 10} 44] 115| 169,60} SsQ m2, 2 8€§©~= | 1; 121) 486; 9 47 435) 271 4516 
Minnesota, 1932 | ] 19) 97| 116, |Ci(‘(it‘é«*w*S of oy lj | | 42|_— 34 | 16) . ns } 
Missouri, 1932 | 21; 37,12] 170] —-253;——26 | 279,57 4| l 2| 81; 47 —25| 120) 32 z. te 
Nebraska, 1932 | | 10| lil 21| 4) 5 cc) a a | | 1g 4| a cece hs 2) 920 
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New Jersey, 1932 | 21| 52; 169) 242] 91s 119, 38j +—-| 4 — “S| SS 127] ei 11 a 
New Mexico, 1932 | | | { ee pes ae 
Ney York, 1858 | es) Toa] — oa sai | 353; — ior; | isa] 4{__ | 60] 219/203] 45/500; 290) BA) 12.248 
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No. Dakota, 1932 6 4| 10| 13| | 13 | 2| | mee s eee 
ee ee a a a  < c  —  C 
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Vermont, 1932 | 1| l 10] 1i| 8| 3] | | a se A a SS a | a 
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Criticizes Winter's 
Conclusions 


In reading the conclusions in | 


Herbert G. Winter’s article “Funda- 
mentals in Reducing Wind Resis- 


tance” (A. D. N. Mar. 4, p. 7), I} 


find several discrepancies exist 


pear erroneous. 


1. Referring to Fig. No. 1 of this | " 


article, these curves are incorrect. 


The curves in use by aircraft engin- | ig 
eers on streamlined wire data which | 
has been obtained from thoroughly 


reliable sources. (See reference 1 
& 2), do not show the same cha- 
racteristics as the wire data shown 
by Mr. Winter. On our standard 
Streamlined aircraft wire an angle of 
yaw of 10° only produces an increase 
in drag of 16 per cent. over the 0° 


value. Mr, Winter’s shows an in- | 


crease of 160 per cent. 
The curve shown for shape “A” 
(figure No. 1) ‘is exceedingly im- 


probable if not impossible. Less drag | 
is shown at 8° inclination than at | | 
0.’ This is entirely contrary to much | | 
aerodynamic experimentation on | 
many similar shapes. In view of | 


this, the arguments that are used 
by Mr. Winter are unfounded when 
he speaks of effect of side winds 
At any rate, the greater percentage 
of the time this effect is negligible 

II. The following statement is 
true only under conditions which 
are never met in actual automobile 
operation, 


“We find that a wire of one six | 
hundredth the maximum diameter | 


of the streamlined shape placed at 
10 per cent of the length from the 


nose increases the draz 60 per cent.” | 


This is true only of a small mode] 
tested at low velocities. This is due 
to what is known as a critical re- 
gion of flow which would not exist 
under automobile operating condi- 
tions. For an automobile, a small 
protuberance near the nose would 
have very much less effect. 

III. Referring to figure No. 5, from 
these curves the resistance coeffi- 
cients of the conventional automo- 
bile and the modified autcmobile of 
Mr. Winter may be computed. The 
aerodynamic horsepower is propor- 
tional to a resistance coefficient 
times the velocity cubed. This co- 
efficient should be practically con- 
stant through the range given in the 
curves, 

If K, equals the resistance coeffi- 
cient for the conventional automo- 
bile and K. the resistance coefficient 
of the modified, the ratio K,/K, 
Should be independent of the speed 
of the car. 

The ratios of K, ‘K. are given here 
as determined directly from the 
curves: 


Velocity K,/K 
40 1.95 
50 2.13 
60 1.55 
70 1.33 


The actual values of this ratio ap- 
pear exceedingly questionable. It is 
doubtful that the modification men- 
tioned in the article would produce 
such a great effect. At any rate, 
there is something decidedly in er- 
ror on the power curves. 

ALEXANDER KLEMIN, 

Professor of Aeronautic Engineer- 
ing, Daniel Guggenheim. School of 
Aeronautics, New York University. 


Winter Again 


am not familiar with all the 
eee designs of Jaray, but 
those I have seen, the Maybach and 
the much older coupes (the Dixi) 
have one characteristic I should like 
to comment on very briefly. This 
feature is that, at least through the 
passenger portion, the cross-section 
is practically rectangular. Funda- 
mentally this is wrong and is a fault 
also noticed in the designs of Bur- 
ney and Fishleigh. 

A test run by Weiselsberger some 
years ago on objects having round 
an? square cross-sections shows that 
ai only ten degrees angle of you 
frow position of minimum drag, the 
drag was increased on the round 
33 per cent., while on the square 
the increase in drag was 235 per 
cent. The significance of these re- 
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POKES and PARRIES 


By HERBERT CHASE @ @ 
eo @ 


sults gives one an appreciation st | Goon 
generous curves and radii. 
body design 
, windows, etc., 
bringing out a completely 
ign, such important factors should 
not be overlooked or carelessly han- 
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term of fluid- | 
dynamics in place of aerodynamics, 
in the actual data used as a basis |I think we have a better picture. | 
for the arguments. This data being | 
incorrect, the entire conclusions ap- | 


state that we should consider the 
fundamentals of fluid flow and 
apply them directly to the auto- 
mobile rather than accpt them 


after they have been fitted to the | 


problems of aircraft. 
The airplane wing is, of course, 


ithe Venturi tube and Bernoulle’s 


equation gives the fundamentals. 
These fagts have been in practice 
yYzars, longer than the air- 
plane by far—so why bother about 
| the airplane—let’s consider the facts 
behind it all. 

And speaking of the Venturi, I 
am inclosing a picture of a Venturi 
type nozzle of a modern turbine. In 
the upper view, the flow is of the 
type expected as the allowable angle 
in a Venturi, which is seven de- 
grees. Here the included angle is 
some eighty degrees. The lower 
view shows the type of flow when 
suction is applied at the points indi- 
cated. The power required for suc- 
tion is 1 per cen’. of that required 
for maintenance of the main flow, 
while the efficiency is increased tre- 
mendously. 

Along some particular lines the 
aerodynamicist possibly has gone 





| uled to appear at the morning ses- 
sion of May 18. 

The only other paper on the pro- | 
gram that seems to be of special | 


interest to the automotive industry 
is one on the “Ignition Qualities of 
Diesel Fuels,” by A. G. Marshall of 
the Shell Oil Company, which is 
scheduled for the afternoon session 
of May 19. 


FEDERAL ELECTRIC TAX 
SHIFTED TO PRODUCER 


Washington, April 24.—The Fed- 
eral tax on electricity would be 


shifted from the consumer to the 
producing utility under a proposal 
adopted April 20 by the House. 


The bill to give the President 
authority to modify postal rates was 
under consideration when Represen- 
tative Whittington (Dem.) of Green- 
wood, Miss., offered an amendent to 
transfer the electricity tax. The 


chair overruled a point of order that 
the amendment was not germane to 


COMMODITY PRICE 


INDEX ADVANCES 


Washington, April 24.—The first 
jadvance in the index number of 
| wholesale commodity prices since 
September, 1932, was shown from 
| February to March, 1933. 

This index number, which includes 
784 commodities or price series 
| weighted according to the import- 
ance of each commodity and based 
on the average prices for the year 
1926 as 100, averaged 60.2 for March, 
as compared with 59.8 for February, 
showing an increase of 0.7 per cent. 
between the two months. 

When compared with March, 1932, 
with an index number of 66 a de- 
crease of over 8% per cent. has been 
recorded in the twelve months. 

The figures were computed by the 
Bureau of Labor Statistics for the 
monthly report on whole prices. 

The effect on wholesale com- 
modity prices of the complete gold 
embargo has not yet been deter- 








further, but the marine engineer,| the pending measure and Mr. Whit- 
the chemical engineer and the civil| tington’s proposal was adopted by a 
engineer have all contributed a/| teller vote of 153 to 73. 

wealth of material. The tax on electrical current was 
| The practical application of these | provided in the revenue act of 1932 | 
| fundamentals to the motor car is a| and the original House measure 


mined by the bureau. 


VAN OWNERS ELECT 
DEROSIER AS HEAD 





real problem, but I am _ confident 
that, considered along with the 
Many compromises necessary, they 
will be sufficiently elastic to give a 
greater range of design possibilities 
and individualism than ever before. 


placed it on the producer. The 


change was made ‘while the bill was | 
in conference between the two 


houses. Mr. Whittington reminded 
the House of these circumstances 
and said the House had voted for 


Bridgeport, Conn., April 24.—Ed- 


|mond A, Derosier, a Stratford fur- 


niture van operator, was elected 
president of the newly-organized 
Bridgeport Van Cwners’ Association 





characters or symbols, but the: Same | fects the Truck Manufacturer and 
ane so again I wish to 


MAY 








HERBERT G. WINTER. | the conference report that the reve- | at a meeting April 20 in the offices 
| nue bill might not be delayed. “We |0f Moore’s Storage Warehouse, Inc., 


BROSSEAU TO ADDRESS | did so,” he said, “on the promise | this city. and Felix J; 


? of the leaders that the H j- | Harry Hanson, Jr., 
PETROLEUM INSTITUTE | tion in favor of relieving the om Bernerd were named first and sec- 


TOP—Ordinary flow in a sudden- | New York, April 24.—J, A. Bros- | sumer of this tax would be asserted | 0nd vice-presidents, respectively. 
ly-enlarged channel. |Sseau of Mack Trucks, Inc., is| at the first opportunity. This is the | Frederick O, Clauson was chosen 

BOTTOM—Flow in a suddenly- | scheduled to address the Marketing | first opportunity.” 
enlarged channel with suction at | Division of the American Petroleum — 
the walls Institute at the mid-year meeting | Kartovsky, Patrick J. Murphy, 


secretary and treasurer. Members 
of the executive committee are John 


of that organization to be held in| | Frederick J. Elander, Harry I. Yates 





In this study we = the same for-| Tulsa, Okla. May 17, 18 and 19.| REQWSSTSSTARTRGHESE TEU CM | and William B. Meyer, all of Bridge- 
Cquations of aero- | Mr. Brosseau is to speak on the IN THE AUTOMOTIVE DAILY port. Representatives of about 


twenty-five trucking concerns in 
the Bridgeport area attended the 
the Oil Companies,” and is sched- meeting. 


with different | subject: “How Truck Legislation Af- 








NEWS BRING RESULTS 


TRUCK 
ISSUE 


Brewers, Contractors and Owners of Over 
I ,000, 000 Business Vehicles Will Get This Issue 


Revised Schedule of Truck Issues 
MAY 13 AUGUST 5 and OCTOBER 14 
NOVEMBER IIL 
DECEMBER 16 


JUNE 17 AUGUST 26 
JULY 15 SEPTEMBER 16 





Personally addressed copies to the Machol list, comprising 
over 20,000 names. ; 


If you want to reach not only those owners but exclusive 
truck dealers, important bus operators, leading passenger 
car dealers and important factory officials, use these issues 
with a page $350; half page $175, or quarter page $87.50. 


Forms close two days preceding publication. 
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